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WITH YOUR LOCAL AUDIENCES
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hL this holy month, Ramadan is a time for togetherness, connection,
and community building.
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HOW TO CONNECT WITH YOUR
LOCAL AUDIENCE IN A MEANINGFUL WAY

Start your preparations early and extend the festivities well @5 M‘%q
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“é, Avoid falling into a creative fatigue by diversifying your reach
@ across a range of channels with a smart mixed media approach.
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